
2018 RESIDENTIAL PROJECTIONS

NON-RESIDENTIAL CONSTRUCTION GROWTH

Housing/Non-Residential Construction

COMPOSITION OF TODAY’S HOMEBUYING MARKET
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1. Wells Fargo Housing Chartbook, February 2018
2. Hanley Wood Economic Outlook/RRI, February 2018
3. AIA Consensus Forecast, December 2017
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• Slower sales early in the year
   but not for long
• Inventory will continue to drag
• Price growth will slow but not stop

• Rent vs. buy equation could tilt
  toward renting in costly markets
• Mortgage rates will hover around 4%
• Millennial demand for housing will climb
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Remodeling/Home Improvement
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Deck Addition (wood) 83%#4

Exterior Painting

15% 14%

TOP COST VS. VALUE REMODELING PROJECTS

Source: Hanley Wood Cost vs. Value Report, 2018

Garage Door Replacement 98%#1

Minor Kitchen Remodel 81%#5Manufactured Stone Veneer 97%#2

Siding Replacement 77%#6

TOP HOME IMPROVEMENT PROJECT AREAS

2017 2018

For more information, please
contact Kent Panther.

kpanther@wrayward.com 

704.332.9071     wrayward.com

HOME IMPROVEMENT PRODUCTS GROWTH ($ BILLION)

Source: *HIRI News & Press, September 2017
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HOMEOWNERS WHO RENOVATED BY AGE

Source: Houzz & Home, 2017

Source: Houzz & Home, 2017

75%50%25%

Kitchen

17% 18%

Deck/Patio/Porch/
Sunroom/Fencing

14%16%

Windows

16% 13%

Lawn/Garden/
Landscaping

26% 29%

Interior Painting

18% 20%

Source: HIRI Sentiment Tracking, Q1 2017, Q1 2018

25%
45–54 Years Old

17%
35–44 Years Old

32%
55–64 Years Old

9%
25–34 Years Old

17%
65+Years Old

PLANNED ACTIVITIES AMONG HOMEOWNERS

52%Renovating

47%Decorating

36%Repairing

3%Homebuilding

Entry Door Replacement (steel) 91%#3


